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1. Telecom Sudparis & Telecom Ecole De Management  Di Bawah Foundation-
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A. Telecom SudParis

Source: http://en.wikipedia.org/wiki/Telecom_SudParis; http://www.telecom-udparis.eu/fr_accueil.html

Telecom SudParis (exTelecom INT[1]) is a French state-funded Grande École for engineers, accredited by 
the Commission des Titres d’Ingénieurs. It produces engineers with skills in information and 
communication science and technology, and expertise in economic, social, and environmental fields.
Telecom SudParis shares its campus with Telecom Business School (ex INT Management), a Graduate 
Business School, and has a research centre in the field of Information and Communication Science and 
Technology (ICST). 

Telecom SudParis is part of Institut Telecom, along with Telecom Business School, Telecom Paris, 
Telecom Bretagne, TELECOM Lille 1 and the Eurecom Institute.

EDUCATION INSTITUTIONS
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Graduate Program

Welcome to Telecom SudParis, state graduate engineering school, which has constantly increased its 
notoriety over the past few years. 

In 30 years our school has already gained a strong and justified image of excellence in the mind of the 
industrialists, which made our graduates engineers sought by companies in all sectors of activity and 
naturally in the Information and Communication Technologies (ICT) sector. 

This image we have built and continue to grow, thanks primarily to faculty of Telecom & Management 
SudParis and quality of their educational activities. But this recognition, we developed it also thanks 
collaborative work with many industrial partners in order to respond to evolving business needs and 
implement the reforms of content and educational process which is dictate.

Allow our young engineers to position itself as a leader in many sectors and to make the most of new 
opportunities offered by the labor market, are part of our ongoing ambitions.

Post-grade programs

Presentation

Telecom SudParis offers a broad range of training courses leading to professional qualifications in areas 
with high development potential: networks, IT, electronics, security, management, and information 
systems. Post-graduate courses are enhanced by cutting-edge ICT research.

The synergy between Telecom SudParis and Telecom Ecole de Management enables us to develop 
programmes that meet the needs of companies and fulfil the requirements of the socio-economic 
world.

Five "Mastères Spécialisés" with Conférence des Grandes Ecoles accreditation

These courses are open to holders of university science degrees (equivalent to four years of higher 
education) combined with professional experience or students with a five-year higher education 
qualification. Our "Mastères Spécialisés" courses are taught generaly in French.

The course lasts for a minimum of two semesters, with part of that time being spent in the professional 
environment. The course is validated by a professional thesis.

The "Mastères Spécialisés" courses are aimed at:

�x Young higher education graduates - the specialised Masters offer them the chance to develop 
expertise in areas such as networks and security, which is demanded by companies today.

�x Executives from public or private companies wishing to develop their professional skills or 
refocus their careers.



Our "Mastères Spécialisés" cover all telecommunications sectors: networks and services, systems and 
network security, spatial communications systems, information systems, management of telecom.

Discover our "Mastères Spécialisés" (in french language).

Six Masters of Science (MSc)
Our MSc programmes are open to students with a “Bachelor’s Degree in Science” or a higher 
qualification.
Managerial or scientific professional training courses lasting for a minimum of three semesters plus an 
internship, our MSc courses are taught solely in English. In addition to technical training, students 
benefit from French language, culture and economics classes.

Discover our Masters of Science.

Five "Diplômes Nationaux de Master" (DNM)

National Masters are equivalent to 300 ECTS credits, namely 120 ECTS credits after a Bachelor's Degree 
(European Bachelor's, Masters and PhD System). These Masters are accredited by the Ministry for 
Higher Education and enable students to progress to a PhD. They are generally taught in French.

Telecom SudParis offers five National Masters with partner universities, and are open to holders of a 
science degree in the relevant subject area.

B. TELECOM ECOLE DE MANAGEMENT

Source: http://www.telecom-em.eu/#n=identity-card

Telecom Business School is a business school in the French Grande École tradition, which stands out 
by:

�x The combination of management with new information and communication technologies

30 years of cross-disciplinary experience and expertise in the communication world; strategy, finance, 
marketing and human resources. Telecom Business School shares its campus with Telecom SudParis, a 
Graduate School for Engineers…

�x Its involvement and collaboration with the professional world, the enterprises



Over 200 partner companies; 5,000 employment offers received every year; a network of 9,150 
professionally active graduates (engineers and managers)…

�x Its international dimension

Over 81 foreign university partners; over 170 international exchanges in 2007-2008; several programs 
entirely in English (Integrated Master’s program, Masters of Science, Majors…); 20 % of foreign 
teachers…

�x Its particular attention paid to student development, through the appropriate means and 
human resources made available

1 professor for 10 students, i.e. one of the best faculty-student ratios available in the academic field; a 
5-hectare (12.36 acre) campus; an array of services exclusively dedicated to their career development 
(the Career Center) and the support of business creation projects with the school Incubator; associations 
and clubs; sports facilities; accommodation…

�x The dynamism of its research teams

4 teaching and research departments, a research laboratory structured around 3 themes, 31 Ph.D. 
students, 49 permanent faculty researchers, who carried out in 2007-2008: 306 publications, 70 
participations to scientific committees, 29 industrial or public research contracts in 2007-2008…

�x Its opening to diversity, whether it is social, cultural or creative

30 % of students on scholarship; 330 cultural events organized every year; over 50 different 
nationalities on campus; over 30 businesses created in the Incubator since its creation (in June 1999).

�x Its affiliation with the Institut Telecom Group placed under the authority of the French Ministry 
of Industry.

�x And the state-funded status of the School.

Our Mission

Through quality in research and teaching, Telecom Business School develops fundamental skills, while 
training managers of the future to be open, pro-active, and capable of integrating technological fields 
into their management decision-making, giving companies in which they work the ability to initiate, 
support and steer their innovation, development and change in a competitive global environment.

Our Values



What makes the value of our school is the preparation of our students for their future careers. Our 
teaching is first and foremost personalized and original, and we pay a particular attention to:

•  a cross-disciplinary training in management in an international context leading graduates to 
take responsibilities in organizations,
•  written and oral communication skills,
•  the aptitude for teamwork, collective project elaboration, debates, cooperation, all qualities 
necessary in the business life,
•  the ability to master information and communication technologies,
•  the strength to cope with difficulty,
•  the sense of complexity and the use of critical thinking,
•  consideration and respect towards others, two qualities which must be shown in any 
circumstance and whatever the function,
•  intellectual curiosity,
•  and last but not least, a good mood!

Telecom Business School trains managers:

�x Master M2 level (Integrated Master’s program (Accredited by the Association fo MBAs) & 
Masters of Science)

�x Specialized managers
�x French or international executives (MBA)
�x Experienced managers (Executive Education)
�x Ph.D. (Research)

Telecom Business School is a member of:

�x The Conférence des Grandes Ecoles (CGE)
�x The European Foundation of Management Development (EFMD)
�x The National Foundation for the Teaching of Business Management (FNEGE)
�x The Association to Advance Collegiate Schools of Business (AACSB International)

INT Management became Telecom Business School

THE PROGRAMS

International Business School
Integrated Master
Special Master
MBA
Master of Science
Executive Education
Career Center & Internship



ENDORSER TELECOM SUDPARIS & TELECOM ECOLE DE MANAGEMENT: 
FOUNDATION-TELECOM

Source 1: http://www.fondation-telecom.org/
Source 2: http://www.institut-telecom.fr/p_en_present_inst_statut_52.html

Our missions

�x Higher education in telecommunications and information technology: training and life-long 
learning programs 

�x Information and communication technology research

The Institut Télécom is particularly keen to disseminate scientific, technological and economic 
knowledge and support business start-ups, objectives that are a natural follow-on from its missions and 
represent important activities.

2. The Multimedia University College of Kenya (MMU)

Source: http://www.mmu.ac.ke/index.php/about-mmu/search

Education Institution

Endorser 1New Logo



MMU has the history of Telecommunication in Kenya, east and central Africa since 1947. It became 
under Kenya Posts & Telecommunications Corporation (KPTC) when East African Community collapsed. 
This make it one of the oldest telecommunication institution in Kenya and beyond. The ICT Museum 
offer students variety of old equipment that were used in those old days, in the field of 
Telecommunication. From Magneto telephones to the old MPABX.

Vision Statement

To be a world-class center of excellence in training, research and innovation in cutting edge 
technologies..

Mission Statement

To provide quality training in Engineering, Media and Communication, Information Science and 
Technology and Business to meet the aspirations of a dynamic society, while inculcating strong research, 
outreach, and innovation culture within an efficient team of academic, technical and administrative 
staff.

The Multimedia University College of Kenya (MMU) is a state owned university established by the 
Kenya Government under Legal Notice Number 155 of 2008 as a constituent college of Jomo Kenyatta 
University of Agriculture and Technology (JKUAT).

Multimedia University College of Kenya (MMU) Main Campus is located in a serene environment 25 
Kilometres south of Nairobi along Magadi road, a kilometre away form Ong’ata Rongai town. The 
campus stands on 115 ha of land adjacent to Nairobi National Park. Currently the Multimedia University 
College of Kenya offers degree and diploma programmes in Engineering, Computer Science and 
Information Technology, Business, Media and Communications Studies. Besides training, MMU has 
distinguished itself as a major conference centre with few equals in this region. On average over 200 
corporate organizations of Kenya including Government, Private sector and NGO’s interact with MMU 
annually.

Academic Programmes

Multimedia University College of Kenya is a modern day state of the art public university offering various 
academic programmes in the fields of Engineering, Information Science & Technology, Media & 
Communication, and Business. Given the vast and rich communication history of the institution, the 
University College has particularly positioned itself to serving and being the market leader in the fields of 
media, information & communication science and engineering. The university college has taken the lead 

ENDORSER 2



in offering new academic programmes in fields such as Actuarial Sciences, Mechatronic Engineering, and 
Film & Animation.

ENDORSER OF MMU KENYA: 1.TELKOM KENYA

Source: http://www.telkom.co.ke/index.php?option=com_content&view=article&id=170&Itemid=94

Mission

"We will connect every Kenyan through integrated communication solutions that simplify and enrich 
their lives. We are a social and business catalyst, liberating and inspiring people with ideas and services 
to connect, collaborate, co-create in new and exciting ways".

Communication is one of the fundamental needs of every person: we define ourselves in relation to our 
community. In this new information age, it is important that the new tools of communication are not 
barriers; it is vital that these tools remain what they are: a means, not an end in itself. We consequently 
work to make sure that communication services are available without technological complication, just as 
natural tools that enable us to live our lives more fully.

The tools of today include voice, data, fixed lines, mobile technology and internet. At Telkom Kenya, we 
offer an integrated solution to make communication easy, natural and at your convenience. Our 
integrated offering enables our communities to be harmonious, to share and exchange ideas, to earn 
livelihoods and to help build a better Kenya together.

Vision:

Orange has always spoken to the optimist in everyone, and believed in making life better for people.

when communications technology was confusing, we made it easy and accessible to everyone; and 
we've been connecting the world ever since. 

today, we live in a digital world where things are changing quicker than ever before people are living and 
working in a much more fluid way and are seeking new and innovative ways to interact with one 
another



at orange we are at the heart of this.

we want to liberate and inspire people with ideas and services, to connect, collaborate and co-create.

because we believe in the power of community

because together we can influence and inspire one another.

together we can push our world forward.

together we can do more

values

friendly
We take the time to listen. We treat everyone as individuals. We enjoy working and succeeding 
together.

straightforward
We are direct and easy to understand. We keep things simple. We focus only on what’s important.

honest
We are open. We say what we do and we do what we say. We are happy to share.

refreshing
We are brave. We dare to do things differently, to find a better way. We give colour to all that we do.

dynamic
We are passionate, confident and focused on the future. We push the boundaries. We make a 
difference to people’s lives.

ENDORSER 2: COMMUNICATIONS COMMISSION OF KENYA

Source: http://www.cck.go.ke/about/vision_mission.html

Mission
To facilitate access to communications services through enabling regulation and catalyse the country’s 
socio-economic development
Vision
Access to communications services by all in Kenya by 2030



Corporate Values
Integrity: Undertake all our engagements with the highest level of professional integrity.
Communication: Be open and honest in our communication and promote transparency in all our 
undertakings.
Innovation: Be innovative and embrace continuous improvement in all service delivery engagements.
Diligence: Be diligent in all our engagements and discharge our duties with genuine passion and 
dedication.
Fairness: Be fair in all our engagements and discharge our duties with neutrality and impartiality, 
without fear or favour.
Results focus: Be results-oriented in the discharge of our duties.
Teamwork: Uphold teamwork and collaboration in order to realize the synergies of working together.
Respect: Always treat people with utmost respect and courtesy.

3. Ghana Telecom University College (GTUC)

Source 1: http://www.gtuc.edu.gh/

Source2: http://en.wikipedia.org/wiki/Ghana_Telecom_University_College

Ghana Telecom University College (GTUC) is a fully accredited university founded in 2005 by Ghana 
Telecom, the national telecommunications company. Vodafone, a British telecom company, acquired GT 
in 2008, and the university college is expected to become an independent institution in late 2009.

The university was established to provide first degrees (bachelor's degrees) and graduate programs, 
particularly in Telecommunications Engineering and Information and Communications Technologies. It 
also offers certificate programs, with courses that provide credit for the bachelor's degree, and a wide 
assortment of professional development seminars and workshops.

A School of Business opened in January 2009. First degrees in business include Bachelor of Science in 
Business and Bachelor of Science in Entrepreneurship. A Master of Science in Entrepreneurship and 
Technology is also offered.

EDUCATION 

INSTITUTION

ENDORSER



In addition, the first group of graduates recently received master of science degrees from the Technical 
University of Denmark. The programme was offered at the GTUC campus in Accra via broadband
telecommunications .

“The mission of GTUC is to be a centre of excellence in education, research, teaching, intellectual 
creativity and innovation The University will promote relevant cutting-edge technology, leadership 
development and an enterprise culture to enhance the delivery of value to its customers and 
stakeholders”.

TEACHING
In our role as teaching institution, GTUC offers instruction in certificate, baccalaureate, and 
postgraduate programs through its 2 faculties of Telecommunications Engineering and Informatics.

The University commits itself to providing broad and practical instruction to all its students, and 
encourages interdisciplinary work and the integration of instruction and research opportunities.

The university faculty and staff are committed to helping students excel and be familiar with a changing 
world.

RESEARCH
In its role as a research university, GTUC fosters the discovery and study of critical issues in areas of 
academic and professional study. Rigorous assessment and review are central to advancing its research 
programs and creative activities, as are participation and leadership in national and international 
academic disciplines.

PUBLIC LIFE
In its role as a contributor to public life, GTUC fosters reflection on the values and goals of society. The
university augments its own programs and enriches the larger community with its libraries, expertise, 
facilities and other activities.

Faculty, staff, and students of the university are encouraged to contribute time and expertise to 
community and professional service.

"GTUC vision is to be the centre of academic excellence providing training in technology oriented 
education to meet the needs of Ghana and the sub-region."

Ghana Telecom University College (GTUC) is a new university for the new Ghana.

The Ghana of today is rich with tradition and culture, and with talented men and women who have been 



shaped by this heritage. The new Ghana, the Ghana that has decided to join the global economy, has to 
help its citizens develop the skills and knowledge they need to take part in the new economy. GTUC is 
dedicated to this mission.

The new economy is a knowledge economy, a globalized network economy made possible by the new 
information and communication technologies (ICTs). For Ghanaian organizations to operate successfully 
in this economy they need mid- and high-level professionals who can plan, organize, operate, maintain 
and manage these telecommunication and ICT-based services. 

The graduates of GTUC’s certificate and degree programs will have the theoretical knowledge and 
hands-on experience that will equip them for successful careers in the telecommunication and ICT 
industries, and as ICT professionals in any Ghanaian business or organization needing ICT talent.

The focus on preparing graduates for the telecommunications and ICT professions will be the hallmark 
of GTUC. Like all universities, however, it is committed research and public service, and as part of its 
leadership commitment it will explore ways to accelerate the use of the new technologies to bring jobs 
and income to village Ghana and West Africa.

The university has established two core faculties: the Faculty of Telecommunications Engineering and 
the Faculty of Informatics. Both faculties will offer programmes at the certificate, degree, and post-
graduate level. Credits earned in a certificate programme will be applicable to the bachelor’s degree 
program. And bachelor’s degree programmes will prepare students for post-graduate study. And 
programmes at every level will prepare students for meaningful and rewarding careers that contribute 
to the nation’s economic growth and social well-being. 

GHANA TELECOM UNIVERSITY COLLEGE (GTUC) ENDORSER: VODAFONE GHANA 
FOUNDATION

http://www.vodafone.com.gh/About-Us/Vodafone-Foundation.aspx

Vodafone Ghana Foundation

Vodafone Ghana Foundation was established in December 2009 and is a registered charity funded by 
Vodafone Ghana and the Vodafone Group Foundation. The work of the Foundation is an expression of 
our connection to the community in which we operate.



The Foundation provides a formal process for charitable contributions to communities, community 
groups and Non Governmental Organisations (NGOs) in Ghana who are key partners in responding to 
social and economic development issues in the country.

The Foundation supports initiatives / projects that provide sustainable solutions to the most pressing 
social challenges. Its specific focus areas are World of Difference, Red Alert, Road Safety, Employee 
volunteerism and Economic Empowerment. The Foundation also responds to disasters and 
humanitarian emergencies.

Our goal is to contribute to the development agenda of Ghana through the work of the Foundation.

How We Work

Our Approach 

The Vodafone Ghana Foundation is built on the philosophy that corporate bodies have a responsibility 
to give back to society. We are sure that increasingly the success of our business will be based on the 
quality of our connection to community.

Our desire is to bring sustainable socio economic development to local communities through our 
projects and initiatives.

Our partnerships with communities are in the following ways:

Financial and technical assistance for community initiatives  

We share our expertise, financial and human resources to support community initiatives that aim to 
bring economic, social and environmental benefits to local communities targeting the marginalized, 
vulnerable and the less privileged.

4. Tashkent University of Information Technologies

Source: http://en.wikipedia.org/wiki/Tashkent_University_of_Information_Technologies

Tashkent University of Information Technology �~�Ã���9�!���&�/�-�!������ �Ä�&�������,�-���/���/�� �°�&�4�(�,�%���6���(�&�&�<�5��
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Tashkent, Uzbekistan, is the largest university in Uzbekistan. The Tashkent University of Information 
Technology was founded as the Tashkent Electro Technical Institute of Communication in 1955. The aim 
of this institute was training communication engineers for Central Asia and Kazakhstan regions.



5. St. Petersburg State University of Telecommunications

Source: http://en.wikipedia.org/wiki/St._Petersburg_State_University_of_Telecommunications

Since 1993, Saint-Petersburg State University of Telecommunications has been a founding member of 
the Association of European Universities and Companies of Informatics and Computer Electronics
(EUNICE), which unites the leading Universities of Germany, France, Great Britain, Italy, Spain, Portugal, 
Switzerland, Sweden, and Finland.

Joint laboratories and educational centers for Communication specialists' preparation have been 
created together with such well known foreign firms as SIEMENS, Nokia, Alkatel, AT&T, FINNET, NEC and 
Teletechno OY; students have got the opportunity to pass their practical training and discover the latest 
communication technologies there.

Saint Petersburg State University of Telecommunication is a member of Finish-Russian Innovation 
University (FRIU) that aims at establishing a constant and dynamic structure for the state-of-the-art 
research and education by combining technology, business studies and design.

Besides, SPbSUT has multi-national programmes and initiatives with institutions worldwide. Some 
examples of key partners include University of Helsinki, Lappeenranta University of Technology, Munich 
Technical University, Ecole d'Ingenieurs des Technologies de l'Information et du Management, 
Information and Communication University, etc.

�x Xi'an University of Posts and Telecommunications

Source: http://www.xupt.edu.cn/english/

Xi’an University of Post and Telecommunications (XUPT), which was once under the Ministry of Post and 
Telecommunications, is now under the co-administration of the Ministry of Information Industry and 
Shaanxi Province, with the latter acting as the major administrator. It is also foundational in cultivating 
advanced technicians and administrators for national information technology and management. XUPT is 
known as “the cradle of engineers” in Northwest China. 

The university was originally founded during the early years of our new China as Xi’an Collage of Post 
and Telecommunications. And was renamed Xi’an University of Post and Telecommunications in 1959, 
which was the only higher education university, established by the former Ministry of Post and 
Telecommunications. In the past five decades, serving Northwest China and illuminating the whole 
country, XUPT has now developed into a comprehensive and teaching-pattern university, covering six 
fields of Computer Science, Engineering, Business Management, Economics, Literature and Law. 
Featuring Information and Science Technology, and distinguishing itself in engineering. It has produced 
30,000 graduates of all disciplines for the country; it was also recognized as “Civilized Campus” by 
Shaanxi Provincial Government in 2006.

�x United Kingdom Telecommunications Academy
Source: http://www.ukta.co.uk; http://www.itu.int/ITU-D/membership/portal/index.asp?Name=44259



The UKTA is a not for profit organisation made up of a number of member UK companies, organisations 
and institutions and possesses a proven track record for developing relationships within the 
communications industry in the UK and throughout the World. The UKTA is proud to be a sector 
member of the ITU for both ITU-T and ITU-D and sees its strong bond with ITU as a catalyst to further 
‘knowledge transfer’ globally but, in particular to Africa and China in an effort to support the 
achievement of many HRD millennium goals. Testament to this work is the relationship that UKTA has 
established throughout the Africa region with Kigali Institute of Science & Technology already producing 
some forty three outstanding graduates.

�x Beijing University of Posts and Telecommunications

Source: http://www.at0086.com/BUPT/

Beijing University of Posts and Telecommunications (BUPT) is a research-oriented university with 
information technology and telecommunications as its main feature. Founded in 1955, BUPT was 
originally named Beijing Institute of Posts and Telecommunications. It is the first institute of higher 
learning for teaching and research in the fields of posts and telecommunications. In 1993, it was 
authorized to rename as its present name BUPT. 

The university offers a wide range of subjects including engineering, management, humanities and 
sciences, and most of its subjects and disciplines are related to applied science and engineering. BUPT 
enjoys a nationwide reputation for innovation and excellence in advanced research and learning in 
information and communication technology. It serves as one of the most important teaching and 
research bases for information technology and telecommunication industry in China.
BUPT is one of the 73 Key National Universities under the leadership of the Ministry of Education. 
Directly administered by the Ministry of Education, BUPT is one of the first 61 universities that were 
listed in the Project “211” Universities in 1995, which aims at strengthening 100 National Key 
Universities as a national priority for the 21st century. 

BUPT has fourteen schools, namely the School of Telecommunication Engineering, School of Computer 
Science and Technology, School of Information Engineering, School of Automation, School of Economics 
and Management, School of Humanities, Law and Economics, School of Electronic Engineering, School of 
Languages, School of Sciences, School of Continuing Education, School of Network Education, School of 
Software Engineering, International School and School of Ethnic Minority Education. 

There are more than 230 professors and 426 associate professors out of the total of 1066 faculty 
members; more than 16,200 full-time students and 12,000 long-distance and E-learning students, 
among which there are 10,800 full-time undergraduate students, 4650 master students and 805 
doctoral students. 

In order to provide favorable academic environment, BUPT has established a complete campus network 
embracing the library, staff rooms, research centers, dormitories etc. Great efforts have also been made 
in bringing up a number of academic leaders and competent teachers who have high academic 
attainments and are prestigious both at home and abroad. In particular, the training of young academic 
leaders has been accelerated, and more and more outstanding talents are attracted to work at BUPT. 



BUPT has one ministry-level Engineering Center under the leadership of Ministry of Education-“Research 
Center of Information Network Engineering”, and one National University Science Park-“Information 
Valley”. 

BUPT’s graduates boast the top employment rate among Chinese universities, about 98%, and most of 
them are employed by famous IT companies at home and abroad. 

BUPT is one of eight universities that took part in the initiation construction of “China Education and 
Research Network” (CERNET) in 1994. It also takes part in the demonstrating project of the CERNET2, a 
model project of the next-generation Internet (NGI), which adopts the pure Ipv6 protocol. 

BUPT possesses all the top-end experimental instruments necessary for Information and Communication 
sciences, with one of the highest instrument-value to student ratios among all of China’s higher 
educational institutions. And BUPT’s library houses 970,000 books of 152,000 kinds, notably providing 
first-class modern data retrieval and information inquiry services.

�x The Bonch-Bruevich Saint-Petersburg State University of Telecommunications

Source: http://www.sut.ru/about.en.html

The Bonch-Bruevich Saint-Petersburg State University of Telecommunications is one of the oldest higher 
education engineering institutes in Russia, but also a university that looks to the future with confidence. 
Restored educational buildings are equipped with multimedia lecture halls, innovative methods of 
teaching and supervision are introduced into the academic process, computer technologies are used to 
full effect, international exchanges are thriving, and senior students are taking part in scientific research 
projects. In short, everything is available here for graduates to satisfy the requirements of industry. It is 
no mere chance that this year our university, in the rating of higher education institutes in Russia, within 
the framework of a joint project of the High School of Economics and News Agency 'RIA Novosti', ranked 
18th among 25 higher education engineering institutes with respect to the average mark of entrants 
achieved in the Unified National Examination.

�x Nanjing University of Posts & Telecommunications (NUPT)

Source: http://www.admissions.cn/njupt/

Nanjing University of Posts and Telecommunciations has had a glorious tradition and long history of 63 
years. The forerunner was the Cadre Training Class founded by the Field Post Office Bureau at the Anti-
Japanese Base in Shangdong Province in 1942. It was the cradle for our Party and Army to train 
telecommunication technicians in early times. In 1958, the training school was rebuilt for high education 
and renamed as Nanjing Institute of Posts and Telecommunications which was one of the key 
universities under the Ministry of Posts and Telecommunications (changed as the Ministry of 
Information Industry since March, 1999). Since February 2000, the state and local government jointly 
develop NUPT and our school is now mainly administered by the Government of Jiangsu Province.In 
April 2005, our school renamed as Nanjing University of Posts and Telecommunications at the approval 
of Education Ministry and the provincial government. 



NUPT is one of the universities that are approved by the State Council to award bachelor degree and 
master degree and in nineties for doctor degree. The specialties covered the main fields of Electronic 
Information Technology and has formed comparatively complete information technology specialties 
group. The school has advanced teaching and researching facilities and is one of the few universities 
which have the ability to train technicians in information technology systematically in large scale. 

�x Chongqing university of Posts and Telecommunications

Source: http://www.cqupt.edu.cn/english/index.php

Chongqing university of Posts and Telecommunications, founded in 1950, is one of the few universities 
that have been blue-printed and heavily supported by the State, it has grown into a prominent 
university acknowledged by its centre of excellent in information science and technology in and out of 
China.

The university covers an area of 630 acres with a building area of 600,000 square meters. There are over 
20,000 students, including more than 3,000 postgraduates. It has a faculty of more than 1,600, and has 
10 Fellows as the honorary or part-time professors from China Academy of Science and China 
Engineering Academy, in addition to 30 overseas prominent scholars as the visiting professors.

CQUPT boasts 11 Key Disciplines of provincial and ministry level, and 16 key laboratories, engineering 
research centres and humanities & social science bases. It offers 43 Undergraduate Programs and 22 
master programs. In 2008, the university was authorized to confer doctor’s degrees in disciplines like 
Information and Communication Engineering, Computer Science and Technology, Control Science and 
Engineering, Electronic Science and Technology, Management and Engineering.

The university has been adhering to the ‘Opening up Policy’ and enrolls overseas students from all over 
the world including those from Hong Kong, Macao and Taiwan. CQUPT has built well-established 
cooperative relations and links with over 30 prestigious universities, famous enterprise and scientific 
institutes from such counties as USA, Russia, UK, Italy, Germany, Canada, Korea and so forth. It has also 
successfully played host to many international academic conferences, and attracts overseas statesmen, 
business elites, eminent scholars and experts, to lecture or visit.

CQUPT will continuously commit to its centres of excellence, drive innovations, and deepen 
collaborations with partners. With the set strategies, the university will build itself into a teaching and 
research institution that plays a significant role in the domain of information and telecommunication, 
and also into a multi-disciplinary higher educational institution with coordinated development in the 
fields of engineering, science, management, and liberal arts.

�x MMU - Malaysia



Multimedia University (MMU), a tertiary education institution set up through Universiti Telekom Sdn 
Bhd (UTSB), a wholly owned subsidiary of TM, fulfils the noblest of corporate social responsibilities –
taking up the challenge of educating the next generation the nation’s leaders and knowledge workers. 
As the first private university in Malaysia, MMU developed the pioneer model for the successful 
establishment of private universities in the nation, paving the way for the growth of the private tertiary 
education sector. As the university at the heart of the MSC, MMU also serves as a catalyst for the 
development of the high tech ICT industry of the nation, parallel to the Silicon Valley-Stanford model in 
the United States.

Growing to over 20,000 students in 12 short years, MMU has achieved much in a relatively short period 
of time. The university runs in two campuses, its original campus in the historical city of Melaka, and the 
campus in Cyberjaya that was opened by the former Prime Minister, Tun Dr Mahathir Mohamed. It has 
produced 22,820 graduates in its time, and a recent survey demonstrates that 93% of these secure 
employment within 6 months of the completion of studies. It has also grown an outstanding pool of 
international students numbering at 4,200 from 75 countries. Establishing itself as a major player in 
research and development, and maintaining excellent ties with the industry through collaborations and 
research partnerships, MMU now hosts 13 Research Centres to date, focusing in the niche areas of 
nanotechnology, microsystems, biometrics, virtual reality, microwave and telecommunications, 
engineering, photonics, advanced robotics and business.

Through an organisation-wide policy of prudent spending and careful budgeting, the university 
successfully achieved financial independence within the first 3 years of its founding, and continue to be 
sustainable and financially healthy to this day. This is in spite of a recent infrastructural expansion in 
both its campuses during the period of 2006 till present, with the completion of the Phase 3 of 
development in the Melaka Campus and Phase 2 of development in the Cyberjaya Campus.

As part of TM’s initiative to further develop the ICT industry in the nation as a whole, MMU serves to 
fulfil the nation’s human resource needs as it grows into a knowledge economy. The establishment of 
MMU as a research university also serves to benefit the nation’s ICT industry to be a creator and not just 
a consumer of technology. Through the establishment of a local private university, the nation can train 
its required human resources within its borders, a sound strategy from the economic management 
perspective.

MMU’s continued growth and sustainability is a clear indication of TM’s strong commitment towards 
the development of the field of education and research in the nation.

PT Telkom Indonesia

Source: http://www.telkom.co.id/



Visi 

Menjadi perusahaan yang unggul dalam penyelenggaraan Telecommunication, Information, Media dan 
Edutainment (TIME) di kawasan regional.

Misi 

Menyediakan layanan TIME yang berkualitas tinggi dengan harga yang kompetitif

Menjaga model pengelolaan korporasi terbaik di Indonesia

Tujuan

Menciptakan posisi terdepan dengan memperkokoh bisnis legency & meningkatkan bisnis new wave 
untuk memperoleh 60% dari pendapatan industri pada tahun 2015.

Objective & Goals

�x Mengoptimalkan layanan sambungan telepon kabel tidak bergerak / Fixed wireline (''FWL'').
�x Memperkuat dan mengembangkan bisnis sambungan telepon nirkabel tidak bergerak / fixed 

wireless access (''FWA'') dan mengelola portofolio nirkabel. 
�x Melakukan investasi pada jaringan broadband. 
�x Mengintegrasi solusi bagi UKM, Enterprise dan berinvestasi di bisnis wholesale. 
�x Mengembangkan layanan Teknologi Informasi termasuk e-payment. 
�x Berinvestasi di bisnis media dan edutainment.  
�x Berinvestasi pada peluang bisnis international yang strategis. 
�x Mengintegrasikan Next Generation Network (''NGN'') dan OBCE (Operational support system, 

Business support system, Customer support system and Enterprise relations management). 
�x Menyelaraskan struktur bisnis dan pengelolaan portofolio. 
�x Melakukan transformasi budaya perusahaan.

YAYASAN PENDIDIKAN TELKOM

Yayasan Pendidikan Telkom adalah Sebuah Yayasan yang diprakarsai oleh PT. Telekomunikasi Indonesia 
Tbk untuk menyelenggarakan pendidikan tinggi serta pelatihan guna mengembangkan sumber daya 
manusia yang profesional di bidang infokom.YPT memiliki tiga lembaga pendidikan tinggi dan satu pusat 
pelatihan yaitu IT Telkom, IM Telkom, STISI Telkom, Politeknik Telkom dan Telkom PDC.Disamping itu 
terdapat 3 (tiga) unit bisnis lain dibawah YPT yaitu dua perusahaan yang bergerak di bidang broadcasting 



yaitu: PT. Radio Lintas Kontinental(Radio K-lite/107,1 FM),PT. Radio Karang Tumaritis(Radio Zora/90,1 
FM) yang berperan sebagai media promosi kegiatan bisnis YPT Group serta PT. Citra Sukapura Megah.

Institut Teknologi Telkom
Source: http://www.ittelkom.ac.id/

Institut Teknologi Telkom (IT Telkom) - dahulunya bernama STT Telkom - merupakan institusi pertama di 
Indonesia yang mengkhususkan program studinya pada bidang "Information and Communications 
Technologies” (ICT). IT Telkom diproyeksikan untuk menyiapkan tenaga-tenaga ahli di bidang ICT, yang 
terampil dan berwawasan bisnis, sebagai jawaban atas tuntutan perkembangan industri ICT yang begitu 
pesat. Rata-rata pertumbuhan sektor bisnis telekomunikasi di Indonesia mengalami peningkatan 
sebesar 20% tiap tahunnya. Pertumbuhan ini meliputi bisnis layanan komunikasi berbasis seluler, 
telepon tetap, internet, dan akses pita lebar. Dengan jumlah pertumbuhan sebesar itu, diperkirakan 
kebutuhan tenaga Infokom pada tahun 2010 di Indonesia adalah sebanyak 320.000 orang. Saat ini 
penyedia lulusan infokom berasal dari perguruan tinggi negeri maupun perguruan tinggi swasta, 
termasuk IT Telkom. Namun jumlah lulusan dari perguruan-perguruan tinggi yang memiliki program 
studi terkait dengan bidang infokom tersebut, baru sekitar 20.000 orang per tahun. IT Telkom 
mencanangkan di tahun 2017 nanti akan menjadi perguruan tinggi berkelas internasional yang unggul di 
bidang Infokom dan menjadi agen perubahan dalam membentuk insan cerdas dan kompetitif. 

Visi, Misi, Tujuan, dan Sistem Nilai IT Telkom
V i s i
Menjadi Perguruan Tinggi Internasional yang Unggul di Bidang Infokom dan Agen Perubahan dalam 
Pembentukan Insan Cerdas dan Kompetitif, serta berperan dalam Pembentukan Masyarakat yang 
Sejahtera. 
M i s i
Menyelenggarakan pendidikan bertaraf international untuk mengembangkan sumber daya profesional 
di bidang infokom.
Menyelenggarakan penelitian bertaraf international untuk mengembangkan ilmu pengetahuan dan 
teknologi serta inovasi di bidang infokom.
Menyelenggarakan pengabdian pada masyarakat dan secara aktif membangun sinergi dengan industri / 
institusi dalam dan luar negeri.
T u j u a n
Meningkatkan daya saing institusi untuk melayani industri dan masyarakat Infokom.
Menghasilkan lulusan yang kompeten, mampu bekerja, mengembangkan diri dan berwirausaha di 
bidang Infokom.
Menghasilkan karya dan cipta yang sesuai dengan tuntutan dan kebutuhan masyarakat serta tantangan 



perubahan yang cepat di bidang Infokom baik secara nasional maupun international
Sistem Nilai Berwawasan global dan masa depan. Menjunjung tinggi integritas dan profesionalitas. 
Orientasi pada Stakeholder. Fokus pada kualitas. Kreatif dan inovatif. Jujur dan berakhlaq mulia.

IM Telkom

Source: http://www.imtelkom.ac.id/

Institut Manajemen Telkom (IM Telkom) atau dulu bernama STMB Telkom didirikan dengan nama 
Master in Business Administration (MBA) Bandung melalui akta notaris Wiratni Ahmad, SH., nomor : 
163/1990, sebagai Graduate School (sekolah pasca sarjana). 
Pada awal pendiriannya, Institut Manajemen Telkom (IM Telkom) mengadop secara utuh, schooling 
system yang dilaksanakan di Asian Institute of Management (AIM) Philipines . Sistem ini sudah terbukti 
sangat baik, karena AIM berhasil menjadi Graduate School ternama di Asia dan Dunia. MBA bandung 
adalah penyelenggara program MBA pertama di Jawa Barat. 
Ketika didirikan, organisasi dan pengelolaan lembaga langsung disupervisi oleh 3 (tiga) orang tenaga 
professional dari AIM, yaitu : 1 (satu) orang Dean (Dean Bernado), 1 (satu) orang Profesor Senior (Prof. 
Rafael J. Azanza), dan 1 (satu) orang Direktur (Ms. Emmy De Vera). Ketiga orang ini sebenarnya tidak 
hanya memperkenalkan dan menerapkan schooling system AIM, lebih dari itu, mereka juga mencoba 
menerapkan kultur dan nilai-nilai profesional yang berlaku di AIM. 
Kegiatan tersebut mereka lakukan secara konsisten selama 5 tahun, yaitu dari tahun 1990-1995. Mereka 
datang ke Institut Manajemen Telkom (IM Telkom) untuk mengajar dengan pendekatan team teaching 
bersama-sama dengan pengajar internal Institut Manajemen Telkom (IM Telkom) , dan selalu 
mendiskusikan mengenai pengelolaan institusi pendidikan yang baik.
Penerapan schooling system AIM di Institut Manajemen Telkom (IM Telkom) cukup berhasil, hal ini 
ditunjukkan dengan berhasilnya Institut Manajemen Telkom (IM Telkom) bersama-sama dengan IPPM, 
IPMI, dan Prasetya Mulya, masuk ke dalam jajaran 4 (empat) besar sekolah bisnis terbaik versi majalah 
SWA tahun 1992, mengungguli universitas-universitas negeri seperti UI, ITB, UNPAD, dll

VISI Menjadi Lembaga Pendidikan Tinggi Bidang Manajemen berbasis Teknologi Informasi dan 
Komunikasi, yang unggul dan menjadi pilihan di Tingkat Regional. MISI

�x Menyelenggarakan Pendidikan Tinggi yang Unggul dan menghasilkan lulusan yang mandiri 
sesuai kebutuhan Industri dalam bidang manajemen

�x Menyelenggarakan penelitian unggulan dan relevan bagi kebutuhan Industri
�x Menyelenggarakan pengabdian kepada masyarakat untuk meningkatkan kualitas hidup

NILAI NILAI INTI

�x Integrity (Integritas)
�x Entrepreneurship(kewirausahaan)



�x Best for Excellence(Terbaik untuk keunggulan)

TUJUAN Tujuan Institut Manajemen Telkom (IMT) adalah sebagai berikut: 

�x Menjadi lembaga yang unggul dengan mewujudkan kontribusi nyata di bidang pendidikan, 
penelitian dan pengabdian kepada masyarakat.

�x Memberikan kontribusi bagi kemajuan ilmu manajemen.
�x Memberikan pelayanan terbaik kepada pengguna jasa.
�x Menjadi lembaga yang mandiri dan berkembang.
�x Meningkatkan kesejahteraan karyawan.

POLITEKNIK TELKOM

Source: http://www.politel.ac.id/

Politeknik Telkom diresmikan oleh Direktur Utama PT. Telekomunikasi Indonesia, Tbk Bapak Rinaldi 
Firmansyah pada tanggal 27 September 2007. Izin Pendirian Politeknik Telkom tercantum dalam SK 
Dirjen Dikti nomor 178/D/O/2007 tertanggal 21 September 2007.

Sistem Pembelajaran
Dalam penyelenggaraan pendidikan dan proses belajar, Politeknik Telkom menggunakan KHAS 
Development System. Sistem ini dibangun dengan tujuan untuk mentransformasikan, membangun, dan 
mengembangkan pengetahuan(knowledge), keahlian(hard skill), kepribadian (attitude), dan 
kemampuan interaksi sosial (soft skill) kepada mahasiswa Politeknik Telkom. Agar lulusan Politeknik 
Telkom dapat menjadi mandiri yang tangguh dan dapat bersaing di dunia industri teknologi informasi.

Visi dan Misi Politeknik Telkom

Visi

          Menjadi Politeknik unggulan di bidang Manajemen dan Teknologi Informasi & Komunikasi di Asia 
Tenggara

Misi

  1. Melaksanakan Tridharma Perguruan Tinggi yang responsif terhadap perubahan lingkungan dengan 
tetap mengedepankan nilai-nilai kebangsaan.



  2. Terus melakukan transisi untuk tumbuh secara mandiri, berkelanjutan, dan mempunyai tata kelola 
yang baik (Good Polytechnic Governance).

  3. Melakukan inovasi dan pengembangan untuk meningkatkan nilai tambah institusi dan stake holder.

Sekolah Tinggi Seni dan Desain Indonesia Telkom
Source: http://www.stisitelkom.ac.id/profile_visi.php

Sekolah Tinggi Seni Rupa dan Desain Indonesia Telkom (STISI Telkom) merupakan salah satu perguruan 
tinggi pelopor khusus di bidang Seni Rupa dan Desain, dengan program studi terlengkap. STISI Telkom 
memfokuskan lulusannya untuk dapat menjadi tenaga ahli di bidang Seni Rupa dan Desain yang 
terampil, memiliki wawasan luas, serta memaksimalkan potensi berwirausaha, sebagai jawaban atas 
tuntutan perkembangan kebutuhan masyarakat serta Indrustri Kreatif Indonesia dan Dunia saat ini yang 
sangat pesat.
Selama 21 tahun berdiri, lebih dari 1,200 alumni dari program Studi Desain Komunikasi Visual, desain 
Interior, Desain Produk, Kriya Tekstil dan Mode, yang bergelar S.Ds. (Sarjana Desain), serta Seni Rupa 
Murni (Lukis dan Patung) yang bergelar S.Sn. (Sarjana Seni), telah turut berkontribusi nyata terhadap 
perkembangan Indrustri Kreatif Indonesia, melalui ragam portfolio karya seni dan desain yang digunakan 
di berbagai sektor industri dan pembangunan. 

Visi
“Menjadi Pusat Unggulan Pendidikan Tinggi Seni Rupa dan Desain yang menghasilkan lulusan yang 
profesional, mandiri, siap berwirausaha, dan berdaya saing di bidang industri kreatif (creativepreuner)” 

Misi

�x 1 Meningkatkan kapasitas dan kapabilitas sebagai pusat pengembangan ilmu pengetahuan dan 
teknologi di bidang seni rupa dan desain, sekaligus pembaharu pendidikan seni rupa dan desain 
di Indonesia. 

�x 2 Meningkatkan mutu penyelenggaraan Tridharma Perguruan Tinggi agar dapat memenuhi 
kebutuhan masyarakat dan pembangunan nasional secara terpadu, terukur dan produktif, 
dengan:

o 1 Menyelenggarakan kegiatan Pendidikan dan Pengajaran dengan standar akademis 
berkualitas, yang dapat mendorong lahirnya generasi kreatif dengan pola pikir yang 
mendukung tumbuhnya karsa dan karya dalam industri kreatif serta bermanfaat untuk 
kemajuan bidang seni, desain dan budaya Indonesia; 

o 2 Mengembangkan tata kelola perguruan tinggi yang baik (Good University Governance) 
yang mampu mendorong pertumbuhan dan perkembangan masyarakat ilmiah (scientific 
community) dan masyarakat belajar (learning society) yang mampu membentuk 



kecakapan hidup (life skill), berwawasan luas ke depan, dan bisa memberikan energi 
intelektualitas, profesionalisme, kesadaran berkesenian dan berbudaya serta 
pelestariannya. 

o 3 Menyelenggarakan kegiatan Pengabdian pada Masyarakat yang berorientasi pada 
pembangunan masyarakat yang mampu mendukung tumbuh kembangnya industri 
kreatif nasional yang berdaya saing; 

�x 3 Mengembangkan tata kelola perguruan tinggi yang baik (Good University Governance) yang 
mampu mendorong pertumbuhan dan perkembangan masyarakat ilmiah (scientific community) 
dan masyarakat belajar (learning society) yang mampu membentuk kecakapan hidup (life skill), 
berwawasan luas ke depan, dan bisa memberikan energi intelektualitas, profesionalisme, 
kesadaran berkesenian, dan berbudaya serta pelestariannya. 

Tujuan

�x 1Meningkatkan profesionalisme dan kualitas sivitas akademika serta posisi daya saing, dan 
keunggulan [competitive advantage] STISI TELKOM 

�x 2 Menghasilkan lulusan yang mampu menghasilkan karya nyata dan berjiwa wirausaha, baik 
sebagai pekerja seni dan desain, dan atau pekerja mandiri (entrepreneur) yang memiliki sikap 
positif, proaktif, ilmiah, kritis, logis, mandiri, jujur, disiplin, cerdas, kreatif, cekatan, dan terbuka, 
mampu bekerja sama & berkomunikasi efektif; berwawasan luas & mampu mengembangkan 
diri sesuai dengan dinamika kebutuhan profesi dan perkembangan industri kreatif di Indonesia 
dan dunia. Memiliki identitas (jati diri) sebagai Warga Negara Indonesia yang peduli akan akar 
budaya dan kemauan untuk memajukan bangsa, serta memiliki kepedulian terhadap isu 
lingkungan dan isu global. 

�x 3 Memberdayakan sivitas akademika melalui penyaluran aspirasi, pengembangan potensi dan 
pembuktian prestasi, serta pemberian apresiasi. 

Telkom Professional Development Center
Source: http://www.telkompdc.com/

Telkom Professional Development Center (Telkom PDC) is established as the realization of the 
dedication of PT. Telekomunikasi Indonesia towards education, and through the Telkom Education 
Foundation (YPT), it actively contributes to the ongoing efforts in the betterment of the living standards 
and competitiveness of the Indonesian people. Among the programs of the YPT Group is the developing 
and holding of high-caliber programs for education and training, where such programs are tailor-made 
and constantly enhanced to meet the immediate needs of their clients in facing the growing demands 
for apt professionals with internationally-recognized real skills set.

VISION
To be a leader and liable to service a comprehensive and integrated professional education & training,
professional certification , and consulting services on ICT and management field. 



MISSION

�x Provide excellent professional education and training, professional certification , and consulting 
services to enable customers to exceed their objectives.

�x Achieve sustainable growth by leveraging on our competencies and strategic partnership.
�x Continuously develop Indonesia human capital become professional (highly skilled and 

competitive) human assets.
�x Deliver satisfactory return to stakeholders.


